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planning and executing ECRM campaigns ( SMS, push notifica-
.(....tions
Set up and deploy campaigns using WebEngage and marketing
.automation tools
Craft impactful and persuasive copy for push notifications, SMS,
and other automated campaigns. Ensure the messaging resonates
with diverse customer segments, encourages conversions, and en-
.hances overall brand perception
Using segmentation techniques (such as RFM) to create targeted
Develop and execute incentive programs, including creating and
distributing promo codes, to drive user actions and improve cam-
.paign effectiveness
:Data Management
Collaborate with the data team to segment customer databases for
.targeted campaigns
Monitor data quality and assist in maintaining updated customer
.profiles
:Performance Analysis
Track, measure, and report on campaign performance (e.g., open
.(rates, CTR, CR
Identify opportunities for optimization and suggest improvements
based on data insights, including creating and distributing promo
.codes
:Customer Journey Optimization
designing customer journeys to enhance the user experience and
.increase engagement
.creating loyalty and retention strategies tailored to customer needs
:A/B Testing
Execute A/B testing on subject lines, content, and campaign strate-
.gies
.Analyze results to improve future performance
:Cross-Functional Collaboration
Work with Business, product, and Data teams to align CRM initia-
.tives with overall business goals
Provide support for promotional campaigns, including seasonal
.and special offers
:Required Qualifications
years of experience in digital marketing, with a hands-on ex- 6-¥
perience in e€CRM and marketing automation for mobile apps and
.multi-service platforms
Proficiency with platforms like WebEngage, AppMetrica, Google
Analytics, Google Tag Manager, and Looker Studio, including ex-
perience in setting up, managing, and analyzing automated cam-
.paigns
Experience working in fast-paced environments where testing, it-
.eration, and optimization are critical to success
Ability to quickly adapt to changing market trends and customer
.behaviors
:Educational Background
A degree in Marketing, Business, or a related field is a plus, but
not required. What’s most important is your proven experience in
digital marketing
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Implement gamification strategies to enhance user engagement
and improve retention through interactive and rewarding
.experiences

:Data Analysis & Optimization .Y

Monitor and analyze key performance metrics such as CTR, CRO,
.CPC, CPA, CPI, ROAS, and LTV to optimize campaigns

Use tools like AppMetrica, WebEngage, Metrix, InTrack, Insider,
Google Analytics, and Looker Studio to track performance, opti-
.mize campaigns, and improve conversion rates

Conduct A/B testing and optimize user journeys and touchpoints
for better engagement and retention

:Budget & Resource Allocation .Y

Allocate and manage marketing budgets across various campaigns
.to maximize ROI for user acquisition, retention, and engagement
Report on spending, performance goals, and progress, adjusting
.strategies as necessary to meet objectives

:Collaboration & Communication .¥

Work cross-functionally with internal teams, including product,
content, design, and analytics, to align marketing strategies with
.business objectives and enhance the user experience

Coordinate with external agencies, vendors, and partners to extend
.the reach and impact of campaigns

Provide leadership with detailed performance reports, insights,
.and actionable recommendations for continuous improvement
:Innovation & Industry Knowledge .¢

Stay up to date with the latest trends, tools, and technologies_in
performance marketing, mobile app marketing, and influencer
.Strategies

Apply best practices in performance marketing to ensure cam-
.paigns are innovative, efficient, and impactful

:Required Qualifications

years of experience in digital marketing, with a focus on per- &-Y
formance marketing for mobile apps and multi-service platforms
Proven expertise in running and optimizing campaigns for user ac-
.quisition, engagement, and retention

Proficiency in digital marketing tools such as Google Ads, WebEn-
gage, AppMetrica, Google Analyties; Google Tag Manager, and
.Looker Studio

Excellent communication skills for working with internal teams,
.external partners, and influencers

:Educational Background

A degree in Marketing, Business, or a related field is a plus, but
not required. What’s most important is your proven experience in
digital marketing

Senior eCRM & Marketing Automation Specialist

About Asan Pardakht

At Asan Pardakht, we are revolutionizing the digital landscape
with our cutting-edge payment application and super app. We pro-
vide an all-in-one solution that simplifies everyday transactions
and connects users with essential services. We are looking for an
experienced and passionate Senior ECRM & Marketing Automa-
tion Specialist to execute our marketing initiatives and help drive
.growth, retention, and engagement across multiple platforms
:Key Responsibilities

:Campaign Execution
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Senior Digital Marketing Specialist
About Asan Pardakht
At Asan Pardakht, we are revolutionizing the digital landscape
with our cutting-edge payment application and super app. We pro-
vide an all-in-one solution that simplifies everyday transactions
and connects users with essential services. We are looking for an
experienced and passionate Senior Digital Marketing Specialist to
execute our marketing initiatives and help drive growth, retention,
.and engagement across multiple platforms
:Key Responsibilities
:Campaign Development & Management .
Develop and execute performance marketing strategies across
multiple digital platforms, including Google Ads, social media,
.display and ad-network advertising, and app-based campaigns
Manage user acquisition, retention, and engagement strategies for
.our payment application and super app services
Collaborate with Business, creative, and design teams to create
and optimize high-converting campaigns that align with our brand
.and user experience
Leverage influencer marketing as part of the campaign strategy to
boost brand awareness and user acquisition across relevant plat-
forms
Lead lead-generation campaigns to drive high-quality leads and
.grow the customer base
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